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NUMBERS DON'T LIE
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HIGHER. FURTHER. FASTER.
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IVW-PUBLISHERS VIDEO VIEWS PER MONTH
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FANS ON SOCIAL MEDIA ARTICLE VIEWS PER MONTH FOR
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NET REACH DARTS WC
(DIGITAL & TV)
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TOP PRICE. TOP PERFORMANCE.

DARTS — AT LEAST 30 PERCENT LESS EXPENSIVE THAN COMPARABLE FORMATS
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WC LIVE QUALIFIERS CONFERENCE
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BRONZE, SILVER, GOLD
MINUE BY MINUTE

#GOLDMISSTON AT THE OLYMPICS
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ACTIVE INVOLVEMENT

OF VIEWERS THROUGH
VOTINGS AND RAFFLES



[ TO THE TOP

GAME BY GAME
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THE TOP MATCH LIVE EVERY MONDAY
BEACON IN THE ADVERTISING MARKET

wereasen peac € NETREACH REACH PERFORMANCE
2023/24 RATINGS EXCEED EXPECTATIONS
30 7,8 miL
CUMULATED
v % VIEWERS #FRAUENFUERFUSSBALL

COMP. TO EUROSPORT

SEASON 2022/23 '

SUSTAINABLE COMMITMENT BEYOND THE SIDELINES
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THE BIGGEST FANBASE ...

IN THE 2.- BUNDESLIGA *x

THE TOP MATCH LIVE EVERY
SATURDAY EVENING

ONLY BUNDESLIGA MATCH IN SERIES ON FREE TV

UP TO
OUTSTANDING RATINGS
REGULARLY SURPASSING ONE MILLION VIEWERS 114 MIL. <
VIEWERS

FAVOURABLE BRAND ENVIRONMENT
CAPTIVATING BATTLE FOR PROMOTION BETWEEN ESTABLISHED CLUBS
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A SEASON
TICKET FOR ALL
THE ACTION

THE MUST-SEE FOOTBALL PROGRAM
ALL HIGHLIGHTS — SHORT AND COMPACT

THE FOOTBALL EXPERTISE ON SUNDAY
EMOTIONAL, AUTHENTIC, TO THE POINT

AN HIGHLIGHT .. .
e CLIPS ., (DOPPELPASS)

o OF ALL GAMES
~ _~  THEWHOLE WEEK

ROAD TO WEMBLEY
ALONGSIDE THE GERMAN TEAMS IN THE
CHAMPIONS LEAGUE
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31 DAYS OF MAXIMAL . v
H#EUROPHORIA Y P

THE EURO AT HOME ON SPORT1 i
THE CROSS-MEDIA ADVERTISING ENVIRONMENT

EM DOPPELPASS, EM AKTUELL &

DIGITAL HIGHLIGHT CLIPS
OPINIONATED AND INFORMATIVE

INDIVIDUAL ADVERTISING

OPPORTUNTIES
INNOVATIVE BRAND STAGING
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DARTS WC PDC DARTS EVENTS FOOTBALL SEASON  THE EURO THE START OF THE FOOTBALL  DARTS WC
FINAL STAGES AT HOME OLYMPICS SEASON
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MULTI-CHANNEL
PLATFORM MEETS TARGET AUDIENCE
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HIGH-QUALITY SPORTS RIGHTS HIGH RELEVANCE

EMOTIONAL, BRAND-SAFE ENVIRONMENTS STRONG NET RANGES, COST-EFFICIENT

X

ENGAGEMENT & POSITIVE IMAGE TRANSFER
THE PERFECT ADVERTISING SPACE FOR EVERY CUSTOMER
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